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Theory Stakes Its Claim

In Hot Eyewear Category

By Sophia Chabboil

Desjgner evewear prices are sleadily rising, but
sy evewear firms are taking this opiportunity
to cultivate a fledgling category in-the eveweinn sep-

' meni - a mélange of bridge, contemporary and bet-

fer hrands. - _
Recent evewear launches in that subeategory in-

- clude AN, Mare by Mare Jacobs, 0 Osear and Calvin

Klein White Iabel. Many of these brands retail for under
$160 and are merchandised ouf of the case for self-ser-
vice Designer eyewear can climb from about 8200 4o up
to $130,000 for deluxe, gem-encrusted styles.
"~ Now, one of the contemporary calegory's most
notable plavers is striking while the iron is hot.
Theary, headed by president and founder Andrew
Rosen, has inked a deni for both sunglasses angd
ophithalmic evewear with French eyewear maker
Lamy, The evewear will hit #bout 1,060 1o 1.200
worldwide optical doors in spring 2008, The sun-
glasses will be selectively distributed fo the cloth-
Ing brand’s current stockists, such as Suks Fifth
Avenue and Neiman Marcus. e .
The deal is notable for Theory, us Rosen has
not been known to embrace the licensing business
model. In 2005, the company launched Bandbags,
shoes and belts, which it produces in-house.

“We've been looking 10 add licgnsed categories
- torour business in things that require specific ex-

pertise that we dow't have, and eyewear is certainly

- anared thet we have no expertise in," sald Rosen,

whose interest in the category was pigued when he
wiis forced to wear glasses for the first time due 1o
“advancing age,” he joked. SRR T AEK :
"Rosen said new licenses wore in Ahe works and
liome goods might be & prospect for the burgeon: -
ing lfestyle brand, which is fammous o5 its signattire

punis and jackeis. Rosen slso commented that the

firm’'s shoes were doing well g retail; although the.
bags — which he claimed he didp't glve a8 much
focus 16 -~ weren'tfaring as well. “The Bags fire o)

- little less explosive,” added Rosen, “We put s ot
“more effori in the shoes. With bags, there's work to

be-dene,” he aduitted: ‘

- LAmy-has been making strides in the industry :

Last September, the fivin introduced Chloé and
Lanvin eyewear; the former his been waort hy ey
aryone from Gwyneth Paltrow and Dhrew Barrymore )
to Cameron Diaz. While Theory eyewer wil) retail ]

it a lower price point thun Chlo¢ and Lanvin - sun.
- glasses from $175 1o $226 and ephthalmics from

£195 {0 $240 — UAmy America president Stephon
Happoport deesn’t intend to neguire additionsl 1i-
censes for contemporary or likeinded brands
sucli as Theory e

“There was'a gap for comemporary brands " said
Rappoport. S e AT e ;

Aundrew Jassin, managing direcior of the Jussin
O'Rourke Group, & New York cotsulting firm, suid
Theory evewear had a 1ot of potential “The prices of
rungiasses i the designerworltd are out of sight,” said
Jassin "‘_I’he_pr‘ibq;pmssum to take them downward
will be more so than ever before. Not everyone is g
folng to spend befween $350 and $500 on sunglusses,
und that's not even the most expensive " - :
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